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ProFundCom
Using Marketing Automation to Raise AuM 

For the last 20 years we have helped fund 

managers raise assets using 

marketing automation



To AI or Not AI

The what you do 
and the why you do 

it

NARRATIVE

Creating content
about the narrative 

for your Ideal 
Investor

BRAND

Creating channels for 
the Ideal Investor to 
Engage with your 

Narrative and Brand

(Outbound)

DEMAND

Creating a demand
for your Ideal 

Investors and they 
Engage with you

(Inbound)

ENGAGEMENT

Track engagement
and target the right 
Ideal Investor at the 

right time

ANALYTICS

1 2 3 4 5

START

INVESTMENT

GTM – Go To Market
The REAL Plan – IF YOU ONLY DO ONE THING 
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AGTM – Automated Go To Market
Create A Marketing Echo Chamber
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To AI or Not AIAGTM – Marketing Automation
Feed the Funnel

INVESTMENT



To AI or Not AIAI In Fund Marketing

Enhanced Customer Engagement01

Improved Data Analytics02

Time and Cost Savings03

Do or Don’t – There Is No Try

Predictive Analytics04
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To AI or Not AIPersonalisation
Making recommendations



To AI or Not AIMarketing Sentiment
Gauging the Mood of the Room



To AI or Not AIContent Analysis
Get a holistic view of delivery
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To AI or Not AIAutomatic Tagging
Tag and Classify Content Automatically



To AI or Not AIData Visualisation
Track and Trace Trends
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To AI or Not AIAutomated Automations
Small Gains with Big Impacts
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Deliver Insights To The Sales Team
Actionable Insights



To AI or Not AIDeliver Insights To The Sales Team
Better Conversations
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ProFundCom Consultation
Offer to Webinar Attendees

FREE 1 Hour Digital 
Marketing Audit & 

Consultation or 
Just Ask Nicely for 

the book !

https://calendly.com/profundcom-deep-dive/free-1-hour-digital-marketing-audit-consultation
https://calendly.com/profundcom-deep-dive/free-1-hour-digital-marketing-audit-consultation
https://calendly.com/profundcom-deep-dive/free-1-hour-digital-marketing-audit-consultation
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