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ProFundCom

Using Marketing Automation to Raise AuM

For the last 20 years we have helped fund

managers raise assets using

marketing automation
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GTM - Go To Market

The REAL Plan - IF YOU ONLY DO ONE THING

NARRATIVE

The what you do

and the why you do
it

START

ProFundCom
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Creating content
about the narrative
for your |deal
Investor

Creating channels for
the ldeal Investor to
Engage with your
Narrative and Brand

(Outbound)

ENGAGEMENT

Creating a demand
for your ldeal
Investors and they
Engage with you

(Inbound)

To Al or Not Al

INVESTMENT

ANALYTICS

Track engagement

and target the right

|deal Investor at the
right time




AGTM - Automated Go To Market To Al or Not Al

Create A Marketing Echo Chamber

INVESTMENT

ANALYTICS

The what you do Creating content Creating channels for Creating a demand Track engagement
and the why you do about the narrative the Ideal Investor to for your ldeal and target the right
it for your ldeal Engage with your Investors and they |deal Investor at the

Investor Narrative and Brand Engage with you right time
(Outbound) (Inbound)

START
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AGTM - Marketing Automation To Al or Not A

Feed the Funnel

O

ANALYTICS

Track engagement

INVESTMENT

and target the right
Ideal Investor at the
right time
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Al In Fund Marketing To Al or Not Al

Do or Don’t - There Is No Try

01 Enhanced Customer Engagement

02 Improved Data Analytics

Time and Cost Savings

04 Predictive Analytics
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Personalisation To Al or Not A

Making recommendations

Yvette Lloyd
Contact Activity History

9 Activity Timeline 8 il Activity Type «! Campaigns ¢ Digital Insights B

Name . . .
Yvette Lioyd Activity By Device Interests

Email Devices Slipf terature  evolution explorer eur

®aLink:
yvette.lloyd@walshag.com deneva  vinke  insichts - Binks
Company positioning equities funds
Walsh AG fpocs

= Windows archive sevf webinar posts
== Unknown syst...
Phone == |Phone willern  lofoten pdf  investing  asset
01220487744 - S FZEmails
entarie hallenging se vesto

Engagement Rating
R Kgugkeks macro WeeKly bes april

Fiweb
Website Rating e europea ebsite
Fordodk A
Last Interaction ACthItY by Location . . r (Jcampaigns
ZOOM: :Webinar Attendance::2023-03-07 Investments
14:00:00 A

4 » + -
v
w
© OpenStreetMap contnbutors
Source: https:/fintelligentassetmanagement profundcom net/dms/Contact/? Web Viewer Terms | Privacy & Cookies Edit
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Marketing Sentiment

Gauging the Mood of the Room
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Product v Resources ¥ Customers v

Negative Negative Negative

Sentiment Tracking from the last 18 months

2020-23 Marketing Sentiment
Hedge Funds | Asset Managers | Wealth Management | Investment
Management

Replay Ranks

Source: https://profundcom net/what-was-the-marketing-sentiment-for-asset-managers-wealth-managers-and-hedge-funds-in-march-

L T Bl T

Company v

Megative Negative

What Was the Marketing
Sentiment for Asset Managers,
Wealth...

What Was the Marketing
Sentiment for Asset Managers,
Wealth...

GG

Hegalive Negalive

What Was the Marketing
Sentiment for Asset Managers,
Wealth...

CC

Meaalive Heoofive

What Is the Marketing
Sentiment for Asset Managers,
Wealth...

QO

Hegative

What Is the Marketing
Sentiment for Asset Managers,
Wealth...

Q Search

Web Viewer Terms

REQUEST A DEMO

Edit
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Delivery Studio

Spam Report Blacklist Report MIiFID Compliance Check Content Analysis

How can your content be improved?.

@ You have met 2 out of 8 best practices

0 heee 1 e

Text & Visuals 2 out of 3 Links & CTAs

0 out of 2 Typography & Text @ Ooutof 3

Text & Visuals

* You are using a lot of images, a good guideline is less than 10 Too many can sometime trigger Spam filters.

24 0 .

Heading avg.
Number of Number of icons length
images

Things you did well

+ Your images and icons are of an appropriate resolution
+ Your headings are about the right length

Links & CTAs

46 11 0

Tracked Links External Links Social Media
Links

You have external links in your template. The system will be unable to track clicks to these links, consider changing them to tracked links to
allow engagements to appear in your campaign stats.

* You do not link to any social media platforms. This can be an excellent way to encourage recipients to share your message.

0
CTAs

w
« |
Source: https:/fintelligentassetmanagement profundcom net/dms/Template/index php?Action=newpreview&lD=1978&Redirected=true

Web Viewer Terms | Privacy & Cookies
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Time and Cost Savings
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Automatic Tagging

Tag and Classify Content Automatically
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Tag Performance : Breakdown

o9

Reset >

Menth Year

Flxed Income funds

Global Funds

Equity funds

Tag Performance Detail

o—
x
¥}
[#5]
=
m

Funds of Funds

14000
12000
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0

Balanced funds

Equity Arbltrage

Emerging Markets

Maortgage Arbltrage

Index fund

Source: https:ffintelligentassetmanagement profundcom net/dms/Campaign/#

Funds of Funds
Balanced funds
Equity Arbltrage
Emerging Markets
Mortgage Arblirage
Index fund

Equity funds

xmas

Global Funds
Fixed Income funds

null
Balanced funds
Emerging Markets
Equity Arbitrage
Equity funds
Funds of Funds
Index fund
= [Mortgage Arbitrage
— Xmas

Z e 8z X
ZEWEE D

Top Performing Tags

Funds of Fund: | IEE— S
Balanced funds _—
Equity Arbitrage [
Emerging Markets |
Mortgage Arbltrage  IREREGGEGEEEEEEEE
Index fund |G
Equity funds [l
xmas
Global Funds |
Fixed Income funds |
0 1CI[I?-CID 12000

Web Viewer Terms | Privacy & Cookies
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To Al or Not Al

Data Visualisation

Track and Trace Trends

Global Analysis = Campaign Analysis Fund Analysis ROI Analysis Type Analysis Country/City Analysis Composite Analysis m
Country Company A Name Email Account Mara
Cyprus Switzerland = = o T
Norway =, o Adams Ltd Aaron Griffiths  aaron.griffiths@rogersag.org Sally Bell
Thailand — & : ® United Kingdom - -
Spain — 48 _— Switzerland | 9 Adams PLC Aaron Moore aaron.moore@martinplc.co.uk Maria Hughe
Netherlands — 4 United States Adams SA Aaron Murray aaron.murray@morrissa.com Sally Bell
Hong Ko.. —— @ France Allen AG Aaron Russell aaron.russell@murphysa.com Jam|.e Rose
taly — [ ® Guernsey Allen Inc Aaron Taylor aaron.taylor@stewartltd.com Maria Hughe
Abbie Bell abbie.bell@taylorplc.com Rebecca Bak:
Germany — ® Germany Allen Ltd . : — . .
Allen PLC Abbie Gray abbie.gray@brownltd.com Carlie Knight
Guernsey ® Italy Allen SA Abbie Kelly abbie.kelly@kennedyltd.net Paul Das
® Hong Kong Abbie King abbie king@collinsltd.com
France — — United Kingdom Anderson AG : i . .
® Luxembourg Anderson Inc Abbie Mitchell abbie.mitchell@robertsinccom  Tara Clark
United States — v Total ¥
- Anderson Ltd ota
< >
Intelligent Asset Management Long Only Fund - Estimates - Apr...
: Intelligent Asset Management Long Only Fund - Weekly Report...
o
® © o Intelligent Asset Management Growth Fund - Press Release - Fe...
® i ;
ORTH AMERICE '. ) . @ AsIA Intelligent Asset Management Global Technology Fund - Press R...
& Intelligent Asset Management Value Fund - Weekly Reports - Ju...
Paene Atlantic. “ Intelligent Asset Management Growth Fund - Monthly Comme...
Orqn Ocean Intelligent Asset Management Long Only Fund - Monthly Updat...
5 | : ..
. . “AF%CA ” Intelligent Asset Management Value Fund - Weekly Reports - M... 5100
o ¢ Intelligent Asset Management Special Situations Fund - Monthl...
O
k I : e i
o MERICA . @ @ |ndian AL&‘ALIA Intelligent Asset Management Special Situations Fund - Investm...
Ocean g .’ ‘ Intelligent Asset Management Cash Fund - Monthly Update - N... [N 4511
@ ] Intelligent Asset Management Cash Fund - Monthly Commenta...
Intelligent Asset Management Global Technology Fund - Factsh...
8" Microsoft Bing © 2023 TomTom, © 2023 Microsaft Corparation, € OpenStreetMap  Terms Intelligent Asset Management Long Only Fund - Investment Co...
- 4 + 131% B3
Microsoft Power BI 1of 7 > By M & @ 7
Source: https:ffintelligentassetmanagement profundcom net/dms/Analysis/? Action=powerbi Web Viewer Terms | Privacy & Cookies Edit
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Automated Automations To Al or Not A

Small Gains with Big Impacts

& Automation Designer

Premium App

) - - .
Audience 9 Evaluate (] Add To List @ Remove from List
Audience ﬁ ‘+ .)(
Drip Campaign Pipeline > Drip Campaign )‘o > Drip Campaign Finished "O > : L
9 (Mailing List) (Document Link) Responded DIBCTIE LT R Le 12
Evaluate
v, i
Yes é
X y
o 4 Send (75)
Intelligent Asset
IManagement Cash Fund
_ - Factsheets - August
Walt 2022
<
ac v
£dd To List .
= Wait
=
3 days
Remove
from List
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b4
Update
Property 4 Send {33:!
Intelligent Asset
Management Cash Fund
- Factsheets - December
2022
Send
Merge
TXT M
4
Comment
N
Source: https:ffintelligentassetmanagement profundcom net/dms/automation/?Action=edit&ID=16 Web Viewer Terms | Privacy & Cookies Edit
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Deliver Insights To The Sales Team To Al or Not A

Actionable Insights

Results in last: 90 days v Account Manager: Sally Martin v Fund: Global Technology Fund ~ Campaign: All v

A Low Hanging Fruit o & Cross-Selling o & Redemption Risk (i} % Marketing Alpha (i}
phoebe.hunt@coxag.net vicky.bailey@cookag.biz freya.king@jamesplc.com fiona.allen@reynoldsitd.org
Total Visits: 21396 > Recent Engagements: 1 > Recent Engagements: 1 > Recent Engagements: 29 >
Engagement Rating w Engagement Rating T¥TTIIoLs Engagement Rating T¥TIIIieLs Engagement Rating

Website Rating 1.8 .8.8.8 ¢ Website Rating ) gkakakok Website Rating phg ke kakatke Website Rating ) gkakakaikd

Engagements @ % K" ] Engagements @ S M@ Engagements @ Engagements @ S K]

Last Access: December 23, 2022, 5:42 pm GMT Last Access: December 21, 2022, 9:35 am GMT First Access: December 11, 2022, 10:12 am GMT Last Access: November 27, 2022, 6:26 pm GMT
emily.bell@grayltd.co.uk freya.king@jamesplc.com claire.murphy@hallltd.org eleanor.murphy@scottitd.com

Total Visits: 217 > Recent Engagements: 1 > Recent Engagements: 1 > Recent Engagements: 1 >
Engagement Rating  SYigLrwrLns Engagement Rating  TYLILILILns Engagement Rating  TWLIwILILs Engagement Rating

Website Rating ) @ gatkaid Website Rating yWakarkawaid Website Rating yWakarkawaid Website Rating Makawakatks

Engagements @ 00 K] Engagements @ Engagements ) Engagements @ Qo M@

Last Access: December 17, 2022, 3:12 am GMT Last Access: December 18, 2022, 4:58 pm GMT First Access: November 20, 2022, 10:36 am GMT Last Access: November 24, 2022, 4:38 pm GMT
yvette.lloyd@walshag.com mandy.rogers@woodinc.info alan.rogers@russellinc.org phoebe.hunt@coxag.net

Total Visits: 15 > Recent Engagements: 5 > Recent Engagements: 1 > Recent Engagements: 113 >
Engagement Rating  TYITLIwrwns Engagement Rating  TYTIwILIwe Engagement Rating T IIwIIwe Engagement Rating pg

Website Rating ohrikok | Website Rating b 8 ¢ e Website Rating pirgkgiaare | Website Rating b 2.0 0 8.1

Engagements @ SR Engagements @ S Engagements @ Engagements @ SHEQ@

Last Access: December 11, 2022, 1:32 pm GMT Last Access: December 18, 2022, 4:54 pm GMT First Access: December 9, 2022, 1:38 pm GMT Last Access: November 3, 2022, 9:51 am GMT
eleanor.murphy@scottltd.com sean.owen@scottsa.co.uk erin.baker@morrissa.biz

Total Visits: 436 > Recent Engagements: 8 > Recent Engagements: 2 >
Engagement Rating Engagement Rating  YIoIvriens Engagement Rating Nhggaid

Website Rating Ao ke kakaid Website Rating yigkatkaiaid Website Rating L. 8 8 & ok

Engagements D@ Engagements D% Engagements L@

Last Access: December 9, 2022, 2:54 pm GMT Last Access: December 14, 2022, 4:54 pm GMT Last Access: October 29, 2022, 4:37 pm BST
rosie.richards@owenplc.biz tom.adams@lloydltd.biz alan.rogers@russellinc.org

Total Visits: 786 > Recent Engagements: 2 > Recent Engagements: 1 >
Engagement Rating  SYITLIwrLnsy Engagement Rating  TYITwILIws Engagement Rating  TILrrirwne

Website Rating fkaraiarkare Website Rating } 8 @ gwei | Website Rating Firakasarkarks

Engagements @ °o M@ Engagements @ °o M@ Engagements @

Last Access: December 7, 2022, 8:06 pm GMT Last Access: December 11, 2022, 7:46 am GMT Last Access: December 9, 2022, 1:39 pm GMT
william.jones@morrisltd.info N - william.jones@morrisltd.info \ - rosie.richards@owenplc.biz N -
i= Show in Grid m = Show in Grid i= Show in Grid

\ v

dakota narkelplace | preqln | E Broadridgea,
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Deliver Insights To The Sales Team

Better Conversations
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. Contact Management

phoebe.hunt@coxag.net
Total Visits: 21396

Engagement Rating 7
Website Rating il
Engagements B Y=

Last Access: March 23, 2023, 5:42 pm GMT

emily.bell@grayltd.co.uk
Total Visits: 217

Engagement Rating  ¥y1TYTTILT

website Rating } 8 pitaiary
Engagements =]

Last Access: March 17, 2023, 2:12 am GMT

yvette.lloyd@walshag.com
Total Visits: 15

Engagement Rating  yy7eriyyy
L 8. 8.8 8.1
L@

Last Access: March 11, 2023, 1:32 pm GMT

Website Rating

Engagements

eleanor.murphy@scottltd.com
Total Visits: 436

Engagement Rating

ik
H%MQ@

Last Access: March 9, 2023, 2:54 pm GMT

Website Rating

Engagements

rosie.richards@owenplc.biz
Total Visits: 786

Engagement Rating  s%9ysesrey
' 2 8 8 & 4
H%=Q

Last Access: March 7, 2023, 8:06 pm GMT

Website Rating

Engagements

william.jones@morrisltd.info

>

Results in last:

& Cross-Selling (i ]

freya.king@jamesplc.com
Recent Engagements: 3

Engagement Rating 957y
gk gka gy
Engagements @

Website Rating

Last Access: March 11, 2023, 10:12 am GMT

fiona.allen@reynoldsltd.org
Recent Engagements: 6

Engagement Rating

Website Rating Y kg kakaty
Engagements P

Last Access: March 10, 2023, 6:42 pm GMT

phoebe.hunt@coxag.net
Recent Engagements: 3

Engagement Rating g
Website Rating ik
Engagements PR Y=l

Last Access: March 2, 2023, 11:01 am GMT

keith.collins@knightsa.org
Recent Engagements: 1

Engagement Rating  $55rsryey

Website Rating g katraiy
Engagements PR Y=

Last Access: February 11, 2023, 7:56 am GMT

Source: https:ffintelligentassetmanagement profundcom net/dms/Contact/?Action=leaddeck

>

90 days ~ Account Manager: Sally Martin

& Redemption Risk i ]

freya.king@jamesplc.com
Recent Engagements: 1

Engagement Rating 95y
gk e g g
Engagements @

Nebsite Rating

First Access: March 11, 2023, 10:12 am GMT

alan.rogers@russellinc.org
Recent Engagements: 1

Engagement Rating  ¥7T7YrTITTy
PR gkgkgiy
Engagements @

Website Rating

First Access: March 9, 2023, 1:38 pm GMT

claire.murphy@hallltd.org
Recent Engagements: 1

Engagement Rating  ¥9Y7yrvITTy
Engagements A

Website Rating

First Access: February 18, 2023, 10:36 am GMT

v+ Fund: Cash Fund

>

v Campaign: All

bl

* Marketing Alpha i)

fiona.allen@reynoldsltd.org
Recent Engagements: &

Engagement Rating

Nebsite Rating ) gk irgiraiy
Engagements PR Y=

Last Access: March 10, 2023, 6:42 pm GMT

phoebe.hunt@coxag.net
Recent Engagements: 3

Engagement Rating g
Website Rating ki
Engagements =)

Last Access: March 2, 2023, 11:01 am GMT

freya.king@jamesplc.com
Recent Engagements: 3

Engagement Rating  {¥yYvTrvoeTy
Engagements )

Website Rating

Last Access: March 11, 2023, 10:12 am GMT

keith.collins@knightsa.org
Recent Engagements: 1

Engagement Rating  y5reriros

Website Rating ) gkgiraraiy
Engagements PR Y=

Last Access: February 11, 2023, 7:56 am GMT
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Al In Fund Marketing To Al or Not Al

Do or Don’t - There Is No Try

01 Enhanced Customer Engagement

02 Improved Data Analytics

Time and Cost Savings

04 Predictive Analytics

ProFundCom
raising assets with marketing automation




ProFundCom Consultation

Offer to Webinar Attendees

FREE 1 Hour Digital

Marketing Audit &
Consultation or
Just Ask Nicely for
the book !

ProFundCom

raising assets with marketing automation

gusiness nance & Law * E-Commerce * E-commerce

To Al or Not Al

© Purchased 42 times.
You last purchased this item on 29 Apr 2022

View order details

Marketing to the Invisible Investor: Lessons in Digital Marketing

Marketing for Financial Companies Hardcover - 13 Aug. 2021
by Paul Das (Author)

tO 3 ratings
the See all '.:JI"“_'I‘;— and editions

Hardcover

Invisible c729 e
Investor

Lessons in Digital Marketing

for Financial Companies Note: This item is eligible for FREE Click and Collect without a minimum order subject to availability. Details

How do you reach the investor you never see?

PAUL DAS

This is the question that plagues the 21st century fund manager. In a world that's moved rapidly from fact-to-face meetings and
events to online contact, the way funds are marketed has changed forever.

In this book, Paul Das uses his 20+ years of financial marketing experience to show you how to navigate an investor journey that,

&~ - S — — atirnl | . | Lls +1 bavar Fromde Fam Framitealice ~r +h - a — pu -~y Airital +arlhamir & -

Marketing - v Read more
o

c ) J Report incorrect product information
See all 2 images J Report incorrect product information.

Print length Language Publisher Publication date Dimensions ISBN-10
- 1~ laal_
i ® o t ||
120 pages English New Generation 13 Aug. 2021 12.7 x 1.12 x 20.32 1800310595

K Publishing cm

>

© Buy new:

L7 9
A

58 tails

£17.73 (24%)

Save: t

m

£
RRP: £75:66 D

prime One-Day
& FREE Returns
FREE delivery Tomorrow,

August 21. Order within 12 hrs
24 mins. Details

@ Deliver to Paul - Newport Pagnell

AV 1
KID S

Only 4 left in stock.

Quantity: |1 v

Add to Basket

Buy now

Secure transaction
Dispatches from Amazon
Sold by Amazon
Return policy: Returnable within
30 days of receipt

Add gift options

Buy used:
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